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™ Board of Directors
S mini'app'les members welcome

-s . :::J|| Merriam Park Library
X^-lt 1831 Marshall Avenue St. Paul1 Tom Gates 612-789-1713

|g OS X SIG_ Jl The Foundation
OS X j 219 Second Street North Suite 200

If Minneapolis, MN 55403

AppleWorks SIG
Augsburg Library 6:30 PM
7100 Nicollet Ave S, Richfield
John Hunkins, Sr. 651-457-8949
hunkins@mac.com.

VectorWorks SIG
CJR Office
Charles Radlotf 952 941 1667

Microsoft Word SIG
Eagles lodge
9152 Old Cedar Ave. Bloomington
Tom Ostertag, E 651-488-9979

Macintosh Consultants SIG
Perkins 7:00 AM
6920 Wayzata Blvd
Golden Valley
Bob Demeules, 763-559-1124

& \

**v**
Q&A

£>%> Annual MeetingWashburn Library
5244 Lyndale Ave. S. Mpls

John Pruski, 952-938-2818
See page 5

Macintosh Q&A SIG
Questions & Answers
Merriam Park Library
1831 Marshall Avenue St. Paul
Les Anderson 651-735-3953

For the latest information please visit http://www.miniapples.org



mini'app'les
The Minnesota Apple Computer Users' Group, Inc.
P.O. Box 796, Hopkins, MN 55343

Board of Directors:
President

Vice President

Secretary

Treasurer

Marketing Director

Publications Director

SIG Director

Director at Large

Membership
Apple II

Tom Gates
612-789-1713
tgates@isd.net
Bert Persson
612-861-9578
skallgang@yahoo.com
Harry Lienke

Don Walz
651-426-5602
Chuck Hauge
612-963-5064
Chaz@CPHSolutions.com
John Pruski
952-938-2818
johnpruski@aol.com
Kevin Strysik
651-489-4691
Su-ysik@mac.com
Les Anderson
651-735-3953
anderslc@usfamily.net
Erik Knopp
Owen Aaland

Introduction - This is the Newsletter of mini'appTes,
the Minnesota Apple Computer Users' Group, Inc., a
Minnesota non-profit club. The whole newsletter is
copyrighted © by mini'app'les. Articles may be repro
duced in other non-profit User Groups' publications
except where specifically copyrighted by the author.
(Pennission to reproduce these articles must be given by
the author.) Please include the source when reprinting.

Questions - Please direct questions to an appropriate
board member. Users with technical questions should
refer to the Members Helping Members section.

Dealers - mini'appTes does not endorse specific
dealers. The club promotes distribution of information
which may help members identify best buys and ser
vice. The club itself does not participate in bulk pur
chases of media, software, hardware and publications.
Members may organize such activities on behalf of
other members.

Advertisers - For information, see Newsletter Ad
Rates box within this issue.

Newsletter Contributions - Please send contributions
directly to our Post Office, Box 796, Hopkins, MN
55343, or tostertag@usfamily.net
Deadline lor material for the next newsletter is the 1st
of the month. An article will be printed when space
permits and, if in the opinion of the Newsletter Editor
or Manager, it constitutes material suitable for
publication.
Editor/Publisher: Tom Ostertag 651-488-9979

Newsletter Layout: John Pruski 952-938-2818,
Bert Persson 612-861-9578

mini'appTes BBS - Internet only access

mini'appTes WWW site: http://www.miniapples.org

mini'app'les e-mail: miniapples@mac.com

The mini'app'les Newsletter is an independent publication not affiliated, sponsored, or sanctioned by Apple Computer, Inc. or any other computer
manufacturer. The opinions, statements, positions, and views herein are those of the author(s) or editor and are not intended to represent the
opinions, statements, positions, or views of Apple Computer Inc., or any other computer manufacturer. Instead of placing a trademark symbol at
every occurrence of a trade-marked name, we state that we are using the names only in an editorial manner, to the benefit of the trademark
owner, with no intention of infringement of the trademark.
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CHANGE OF
ADDRESS

Moving? Going to be away
from home and leaving a for
warding address with the Post
Office? Please send us a
Change of Address when you
are informing others. By using
a moment of your time and a
few cents to drop us a card,
you save the club some money
and you get your newsletter
delivered promptly to your
new address. If you don't
inform us, the Post Office puts
your newsletter in the trash
(they don't forward third class
mail) and charges the club for
informing us of your new
address. Change of Address
should be sent to the club's
mailing address: mini'appTes,
Attn: Membership Director,
Box 796, Hopkins, MN 55343.
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March 2007 Preview
Here is the tentative calendar of our Special Interest Group (SIG) meetings for
March 2007. Please pencil these events on your calendar. As always, when
doubtful of a SIG date, time, or location, confirm with one of the following:

• At www.miniapples.org
• The cognizant SIG Leader

Tuesday March 6 OS X SIG
Wednesday March 7 AppleWorks SIG
Tuesday March 13 VectorWorks SIG
Wednesday March 14 Microsoft Word SIG
Thursday March 15 Macintosh Consultants
Monday March 26 Mac Q&A SIG

mini'app'les Newsletter February, 2007



Members Helping Members
Need Help? Have a question the manual doesn't answer? Members Helping Members is a group of volunteers

who have generously agreed to help. They are just a phone (or an e-mail) away. Please call only during the appropri-
atetimes,ifyouare a member, and own the software in question.

Apple II / IIGS Software & Hardware 1,3,4
AppleWorks / ClarisWorks-Draw 4,5
Classic Macs
Cross-Platform File Transfer 3
FileMaker Pro
FirstClass
iMacs 6
iPhoto / iTunes / iMovie
Mac OS Classic 4,6
Mac OSX
MacWrite Pro
Microsoft Excel 2, 3, 7,10
Microsoft Word 3,10
MYOB 7
Networks 9
New Users 1,6
PhotoShop
PowerBooks / iBooks 6
Power Macs
QuarkXPress 10
Quicken 2,7
QuickBooks and QuickBooks Pro 7
WordPerfect
VectorWorks 8

1.
2.
3.
4.
5.
6.
7.
8.
9.

10.

D:
E:
W:

Les Anderson
Mike Carlson
Tom Ostertag
Bruce Thompson
Pam Lienke
Richard Becker
Ardie Predweshny
Charles Radloff
Chuck Hauge
Ron Heck

651-735-3953
218-387-2257
651-488-9979
763-546-1088
651-457-6026
612-870-0659
612 978-9774
952-941-1667
612-963-5064
651-774-9151

DEW
D
EW
EW
EW
EW
DEW
D
DEW
DEW

Days, generally 9 a.m. to 5 p.m.
Evenings, generally 5 p.m. to 9 p.m.
Weekends, generally 1 p.m. to 9 p.m.

Volunteers needed for members helping Members.

Please call at reasonable hours, and ask if it is a convenient time for them. By the way, many of these volunteers
can also be contacted on our BBS. We appreciate your cooperation.

If you would like to be a Members Helping Member volunteer, please send an e-mail message to John Pruski on
our BBS, or call him at 952-938-2818, with your name, telephone number, contact hours, and the software or hard
ware areas you are willing to help others.

Newsletter Ad Rates

1/12 page 2.25" Width x 2.5" Height $5
1 /6 page 2 .5 " W id th x 5 " He igh t $10
1/3 page.... 2.5" Width x 10" Height Vert or 5.5 H.. S20
1/2page 7.5" Width x 5" Height (save 5%).... $30
2/3page 5" Width x 10" Height (save 7%).... $40
Full page ... 7-1/2" Width x 10" Height (save 15%).. $60
Outside back cover . 7-1/2" Width x 7-1/2" Height .. $50
Inside back cover .... 7-1/2" Width x 10" Height ... $60

All ads must be prepaid and submitted on
electronic media. Ads of $20 and under must run for

a minimum of three months.

mini'app'les will accept all ads for publication that do not
affect our nonprofit status, or the postal regulations deal

ing with our nonprofit mailing rates. Examples of ads
that will be rejected are; but not limited to, ads that:

1. endorse a political candidate or cause
2. attack a person or cause
3. are in "bad taste" (x rated or similar)
4. expound or demean a religion or practice.

Ads should be for a product or service. Because of our
nonprofit mailing rates we must limit ads that are not

related to computers.
Mail inquiries to: PO Box 796, Hopkins, MN, 55343

Phone inquiries to: John Pruski, 952-938-2818 >-*%

mini'app'les Newsletter February, 2007



Annual Meeting Saturday February 17
Submitted by Bert Persson &John Pruski

Our annual membership meeting will be held at the Washburn Library, 5244 Lyndale Ave. S. Minneapolis, Minnesota
55419 (See map below) on Saturday, February 17th. The meeting room is downstairs, or use the elevator.

The schedule for our Annual Meeting is as follows:
The room at the library will be open to us from 12:30 P.M., and at 1 P.M. we plan to take nominations for Officers to the
Board of Directors for the next year. All officer positions are up for election. They are; President, Vice President, Secretary,
Treasurer, Marketing Director, Publication Director, and SIG Director. Some officers may seek reelection, but other candi
dates are welcome. If you would like to run for an office but are unable to attend please contact any board member. This is
your opportunity to have your voice heard, and help support your user group.
As we are completing a list of nominees, some delicious cookies, and some exotic refreshments will be served.
We hope to have a demo and talk about Parallels Desktop for Mac program (Intel Mac).

We hope to see you there.

Washburn Library, 5244 Lyndale Ave. South, Minneapolis, Minnesota 55419-1222
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Apple TV Coming to Your Living Room
Submitted by John Pruski and optical audio ports. Using high

speed AirPort® 802.11** wireless net
working, Apple TV can auto-sync con
tent from one computer or stream
content from up to five additional
computers right to your TV without
any wires.***

Movies, TV Shows, Music & Photos
on Your Big Screen TV

MACWORLD SAN FRANCISCO—
January 9,2007—Apple® today pre
miered Apple TV™, an easy to use and
fun way to wirelessly play all your
favorite iTunes® content from your
Mac® or PC on your widescreen TV,
including movies, TV shows, music,
photos and podcasts. Using Apple
TV's stunning new interface, anyone
can quickly browse and view their
entire collection of digital media from
across the room using the simple and
intuitive Apple Remote. Apple TV eas
ily connects to almost all modem
widescreen televisions, and will be
shipping in February for just $299.

"Apple TV is like a DVD player for the
21st century—you connect it to your
entertainment system just like a DVD
player, but it plays digital content you
get from the Internet rather than
DVDs you get from a physical store,"
said Steve Jobs, Apple's CEO. "Apple
TV plays the same iTunes content
that users enjoy on their computers
and iPods, so now they can even
watch part of a movie in their living
room, and watch the rest later on
their iPod."

Apple TV has a 40GB hard drive to
store up to 50 hours of video, 9,000
songs, 25,000 photos or a combina
tion of each and is capable of deliver
ing high-definition 720p output.*
Apple TV is easy to connect to a broad
range of widescreen TVs and home
theater systems and comes standard
with HDMI, component video, analog

The seamless integration of Apple TV
and iTunes lets users choose from
over 250 feature-length movies and
350 TV shows in near DVD quality;
four million songs, 5,000 music
videos, 100,000 podcasts and 20,000
audiobooks. Users can enjoy their
favorite music on a home entertain
ment system and view slideshows of
their photo albums on a widescreen
TV. Apple TV makes it easy for users
to explore their entire media collec
tion with an easy to use and intuitive
new interface. With the Apple
Remote, consumers can easily browse
through their favorite movies, TV
shows, music and photos from up to
30 feet away.

Pricing & Availability
Apple TV, which includes the Apple
Remote, will be shipping in February
through the Apple Store®
(www.apple.com), Apple's retail stores
and Apple Authorized Resellers for a
suggested retail price of $299 (US).

Apple TV requires iTunes 7 or later
running on a Mac with Mac OS® X
version 10.3.9 or later, or a Windows
PC with Windows XP
Home/Professional (SP2). An
802.11b/g/n wireless network using
AirPort, AirPort Extreme® or 10/100
Base-T Ethernet networking required.
Internet access is required and a
broadband connection is recommend

ed. Apple TV requires an enhanced-
definition or high-definition
widescreen TV. iPod® games will not /as^
play on Apple TV. iTunes is available j
in the US and select countries.
* Video playback based on 640x480
iTunes video content. Music capacity
based on four minutes per song and
128-Kbps AAC encoding. Photo capac
ity based on Apple TV viewable pho
tos transferred from iTunes. Actual
capacity varies by content.

"Compatible with 802.11b/g/n.
Based on an IEEE 802.1 In draft speci
fication.

***Wireless video streaming requires
an 802.1 lg/n network.

Apple ignited the personal computer
revolution in the 1970s with the
Apple II and reinvented the personal
computer in the 1980s with the
Macintosh. Today, Apple continues to
lead the industry in innovation with
its award-winning desktop and note
book computers, OS X operating sys
tem, and iLife and professional appli
cations. Apple is also spearheading
the digital music revolution with its >^^
iPod portable music players and /
iTunes online store.

Press Contacts:
Teresa Brewer
Apple
(408)974-6851
tbrewer@apple.com

^
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Apple Reinvents the Phone with iPhone
Submitted by John Pruski

J ^ N

J ^ N

MACWORLD SAN FRANCISCO—
January 9,2007—Apple® today intro
duced iPhone, combining three prod
ucts—a revolutionary mobile phone, a
widescreen iPod® with touch con
trols, and a breakthrough Internet
communications device with desktop-
class email, web browsing, searching
and maps—into one small and light
weight handheld device. iPhone
introduces an entirely new user inter
face based on a large multi-touch dis
play and pioneering new software, let
ting users control iPhone with just
their fingers. iPhone also ushers in an
era of software power and sophistica
tion never before seen in a mobile
device, which completely redefines
what users can do on their mobile
phones.
"iPhone is a revolutionary and magi
cal product that is literally five years
ahead of any other mobile phone,"
said Steve Jobs, Apple's CEO. "We are
all born with the ultimate pointing
device—our fingers—and iPhone uses
them to create the most revolutionary
user interface since the mouse."

iPhone is a Revolutionary Mobile
Phone
iPhone is a revolutionary new mobile
phone that allows users to make calls
by simply pointing at a name or num
ber. iPhone syncs all of your contacts
from your PC, Mac® or Internet ser
vice such as Yahoo!, so that you
always have your full list of up-to-date
contacts with you. In addition, you
can easily construct a favorites list for
your most frequently made calls, and
easily merge calls together to create
conference calls.

iPhone's pioneering Visual Voicemail,
an industry first, lets users look at a
listing of their voicemails, decide
which messages to listen to, then go
directly to those messages without lis
tening to the prior messages. Just like
email, iPhone's Visual Voicemail
enables users to immediately random
ly access those messages that interest
them most.

iPhone includes an SMS application
with a full QWERTY soft keyboard to
easily send and receive SMS messages
in multiple sessions. When users need

to type, iPhone presents them with an
elegant touch keyboard which is pre
dictive to prevent and correct mis
takes, making it much easier and
more efficient to use than the small
plastic keyboards on many smart-
phones. iPhone also includes a calen
dar application that allows calendars
to be automatically synced with your
PC or Mac.

iPhone features a 2 megapixel camera
and a photo management application
that is far beyond anything on a
phone today. Users can browse their
photo library, which can be easily
synced from their PC or Mac, with
just a flick of a finger and easily
choose a photo for their wallpaper or
to include in an email.

iPhone is a quad-band GSM phone
which also features EDGE and Wi-Fi
wireless technologies for data net
working. Apple has chosen Cingular,
the best and most popular carrier in
the US with over 58 million sub
scribers, to be Apple's exclusive carrier
partner for iPhone in the US.
iPhone is a Widescreen iPod
iPhone is a widescreen iPod with
touch controls that lets music lovers
"touch" their music by easily scrolling
through entire lists of songs, artists,
albums and playlists with just a flick
of a finger. Album artwork is stun
ningly presented on iPhone's large
and vibrant display.

iPhone also features Cover Flow,
Apple's amazing way to browse your
music library by album cover artwork,
for the first time on an iPod. When
navigating your music library on
iPhone, you are automatically
switched into Cover Flow by simply
rotating iPhone into its landscape
position.

iPhone's stunning 3.5-inch
widescreen display offers the ultimate
way to watch TV shows and movies
on a pocketable device, with touch
controls for play-pause, chapter for
ward-backward and volume. iPhone
plays the same videos purchased from
the online iTunes® Store that users
enjoy watching on their computers
and iPods, and will soon enjoy watch
ing on their widescreen televisions
using the new Apple TV™. The iTunes

Store now offers over 350 television
shows, over 250 feature films and
over 5,000 music videos.

iPhone lets users enjoy all their iPod
content, including music, audio-
books, audio podcasts, video podcasts,
music videos, television shows and
movies. iPhone syncs content from a
user's iTunes library on their PC or
Mac, and can play any music or video
content they have purchased from the
online iTunes store.

iPhone is a Breakthrough Internet
Communications Device
iPhone features a rich HTML email
client which fetches your email in the
background from most POP3 or IMAP
mail services and displays photos and
graphics right along with the text.
iPhone is fully multi-tasking, so you
can be reading a web page while
downloading your email in the back
ground.
Yahoo! Mail, the world's largest email
service with over 250 million users, is
offering a new free "push" IMAP
email service to all iPhone users that
automatically pushes new email to a
user's iPhone, and can be set up by
simply entering your Yahoo! name
and password. iPhone will also work
with most industry standard IMAP
and POP based email services, such as
Microsoft Exchange, Apple .Mac Mail,
AOL Mail, Google Gmail and most ISP
mail services.

iPhone also features the most
advanced and fun-to-use web browser
on a portable device with a version of
its award-winning Safari™ web brows
er for iPhone. Users can see any web
page the way it was designed to be
seen, and then easily zoom in to
expand any section by simply tapping
on iPhone's multi-touch display with
their finger. Users can surf the web
from just about anywhere over Wi-Fi
or EDGE, and can automatically sync
their bookmarks from their PC or
Mac. iPhone's Safari web browser also
includes built-in Google Search and
Yahoo! Search so users can instantly
search for information on their
iPhone just like they do on their com
puter.
iPhone also includes Google Maps,
featuring Google's groundbreaking

mini'app'les Newsletter February, 2007



maps service and iPhone's amazing
maps application, offering the best
maps experience by far on any pocket
device. Users can view maps, satellite
images, traffic information and get
directions, all from iPhone's remark
able and easy-to-use touch interface.

iPhone's Advanced Sensors
iPhone employs advanced built-in
sensors—an accelerometer, a proximi
ty sensor and an ambient light sen
sor—that automatically enhance the
user experience and extend battery
life. iPhone's built-in accelerometer
detects when the user has rotated the
device from portrait to landscape,
then automatically changes the con
tents of the display accordingly, with
users immediately seeing the entire
width of a web page, or a photo in its
proper landscape aspect ratio.
iPhone's built-in proximity sensor
detects when you lift iPhone to your
ear and immediately turns off the dis
play to save power and prevent inad
vertent touches until iPhone is moved
away. iPhone's built-in ambient light
sensor automatically adjusts the dis
play's brightness to the appropriate
level for the current ambient light,

thereby enhancing the user experi
ence and saving power at the same
time.

Pricing & Availability
iPhone will be available in the US in
June 2007, Europe in late 2007, and
Asia in 2008, in a 4GB model for $499
(US) and an 8GB model for $599 (US),
and will work with either a PC or
Mac. iPhone will be sold in the US
through Apple's retail and online
stores, and through Cingular's retail
and online stores. Several iPhone
accessories will also be available in
June, including Apple's new remark
ably compact Bluetooth headset.

iPhone includes support for quad-
band GSM, EDGE, 802.1 lb/g Wi-Fi
and Bluetooth 2.0 EDR wireless tech
nologies.

iPhone requires a Mac with a USB 2.0
port, Mac OS® X vlO.4.8 or later and
iTunes 7; or a Windows PC with a
USB 2.0 port and Windows 2000
(Service Pack 4), Windows XP Home
or Professional (Service Pack 2).
Internet access is required and a
broadband connection is recommend
ed. Apple and Cingular will announce

service plans for iPhone before it
begins shipping in June.
Learn More About iPhone
To learn more about iPhone, please
visit Apple.com or watch the video of
the iPhone introduction at
www.apple.com/iphone/keynote.

Apple ignited the personal computer
revolution in the 1970s with the
Apple II and reinvented the personal
computer in the 1980s with the
Macintosh. Today, Apple continues to
lead the industry in innovation with
its award-winning desktop and note
book computers, OS X operating sys
tem, and iLife and professional appli
cations. Apple is also spearheading
the digital music revolution with its
iPod portable music players and
iTunes online store.

Press Contacts:
Natalie Kerris
Apple
(408) 974-6877
nat@apple.com
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mini'apples
The Minnesota Apple Computer Users' Group, Inc.
P.O. Box 796, Hopkins, MN 55343-0796

Membership Application, & Renewal Form
Name:
Company (it mailed to):.
Address:

City, State, Zip:
Phone # (Home):.
Phone # (work):_
Phone # (cel-phone):
Occupation (if Applicable):
Membership ID # (it Renewal):.
e-mail:

Check if OK to contact you by e-mail.
Check if this is a change of address notice.
Check if you are interested in volunteer opportunities.
Check if you want your name added to Members Helping Members List.
Check if you want your name withheld from commercial and other non-club

mailing lists.
Check if you were referred by a club member (if so give members name).

New Members & Renewing Members
Specify your level of support:

$25.00 One Year
$45.00 Two Year
$60.00 Three Year
$1 5.00 Student One Year*(must be a full-time student at an accredited institution )
$100.00 Corporate One Year

Please Make
Your Checks Payable to:

mini'app'les

Please address
Your Payment to:

mini'app'les
P.O. Box 796
Hopkins, MN 55343-0796

Thank You for your support!
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Macintosh™ Consulting

Individual & Group Training
Computer Problem Assistance

Mike Carlson
(218) 387-2257 (Grand Marais, MN)

mhcnvc@boreal.org
FileMaker®

Solutions Alliance
Member
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Are you on "Safari",
looking for a new home?

I can help!
Dennis Sweet, Realtor \
Mobile: (612) 414-9012
Office: (612) 821-42S6
Fax: (612)827-0373
Email:

DennisSweet<5}EdinaRealty.Com
Edina Realty
New Minneapolis Parky/ay Office
5318 Lyndale Ave S.
Minneapolis, MN 55419

The best search
engine for

Twin Cit ies" Real Estate

is available on
my Webs i te :

DennisSweet. EdinaRealty. Com

r

USFamiiy.Net
Internet Services

Premium Twin Cities Interne! Service-
far bUHmess afKip&rsmal ti$&

Ai ! ($gte1a! t t te t f tm, Jr <?iSSN or 56k am no extra charm! o-

Unlimited Access.
No busy signals.

Only

$8.25
Per month

2 »

l^JM, f H£ l *

1st month free!
WWW, o-maii, «&
Any speed. No ads.

N& gimmicks. M> risk.

Friendly support
■so/v/ce.

CaSl now?

(763)
521-0401
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Benefits of your mini'app'les membership include:
A one year subscription to our monthly Newsletter

A free account on the mini'app'les BBS (60 minutes/day)
Communicate with other mini'app'les members plus get up to date information on
mini'app'les events and meetings. Get assistance from other members.

Eligibility for frequent drawings of free equipment, software, and books.
Just a few of the many items given away free in the past include: Connectix
QuickCam, Quickeys, Books from Peachpit Press , MacSoft Games & Software,
T-shirts and software including Apple OS 10

Periodic special User Group discount offers on equipment and software.
In the past, Apple, Hayes, Broderbund, and APC Power Protection (Business
Security Products), among others, have offered mini'app'les members significant
discounts.

Plus, you're supporting all of mini'app'les' special interest group (SIG)
meetings that you can attend each month.

It's easy to recoup your cost of membership
with the above benefits.

mini'app'lesnewsletter
Box 796
Hopkins, MN 55343

ADDRESS SERVICE REQUESTED

Non-Profit Org.
U.S. Postage

PAID
St. Paul, MN
Permit 2537

flff mini'app'les membership card

EXPIRES: Life \Dtt 160

DAN B BUCHLER
2601 WOODS TRL
BURNSVILLE MN 55337
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